


Mark Beal: My First Act
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- Public Relations Practitioner: 25+ Years Representing Fortune 500 Companies, Start-Ups, Non-Profits
- Former Owner/Current Strategic Consultant: Top-Ranked Consumer PR Agency Based in New York
- Competed against world’s largest agencies in winning new business
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Mark Beal: My Second Act
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- Bachelor of Arts, Journalism and Mass Media, Rutgers University
- Master of Arts, Communication with concentration in Strategic Public Relations, Kent State University
- Adjunct Professor: Rutgers University, 300 & 400 Level Public Relations Courses Since 2013
- Principles of Public Relations
- Media, Marketing & Communication
- Message Design for Public Relations
- Leadership in Groups & Organizations
- Graduate Professor: Rutgers University, School of Global Sports Business
- Sports Marketing & Sponsorship
- Faculty Advisor: Montclair State University
- Student-Run Public Relations Agency, Hawk Communications
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- Author: Decoding Gen Z: 101 Lessons Generation Z Will Teach Corporate America, Marketers & Media
- Author: 101 Lessons They Never Taught You In College
- Author: 101 Lessons They Never Taught You In High School About Going To College

- TEDx Talk: “The Transformation Gen Z Will Bring to Media, Marketing & Corporate America”

- Podcast Host: 101 Lessons in Leadership



| May Not Teach You Anything New Today, But | Plan To Inspire

INSPIRE THEM

"Our kids do not want to be taught, they want to be moved...
focus a little less on figuring out how you will teach them,
and a little more on how you will inspire them.’

- Paul Bogush @paulbogush
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Time for Act 2: 5 Steps to Find Your Ideal Encore
Career

It's never too late to make a late-career switch. Here's how to find a fulfilling second act.

Regardless of your background or circumstances, you too can change your line of work.

Here's how to find your ideal encore career:

Decide whether to work for passion or profit.

Create an inventory of skills.

Research your new career options.

Network both online and in person.

Embrace your age as an asset.
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HEYGENZ GOOD OL’ HUMAN
INTERACTION IS STILL CORE TO

LANDING THOSE ENTRY-LEVEL

JOBS

STEP |: TARGET YOURTOP-10

STEP 2: SECURE CUP-OF-COFFEE MEETINGS

STEP 3: READY YOUR RESEARCH

STEP 4: SCRIPTYOUR STORYTELLING

STEP 5: MASTER HUMAN INTERACTION



Today’s 3 Take-Aways
1: Pursue Your Passions

2: Open Yourself Up To Possibilities &
Opportunities

3: Anything Is Possible




Define Yourself As A Brand That Delivers Irreplaceable Value

Develop Your Brand Narrative

Detail Your Target Industries & Companies

Drive Your Contacts To Act On Your Behalf




YOU MUST DEVELOP YOUR BRAND NARRATIVE

Before you meet for any job opportunity — cup of coffee meeting,
informational interview or formal interview — you must dedicate quality
time to develop your brand narrative

- Your brand must stand for “delivering irreplaceable value”
- You must communicate a “unique value proposition”
- You must deliver compelling storytelling

CONTROL YOUR NARRATIVE.

’
=3
e -
~
VVININER

YOUR

STORY BEFORE SOMEONE
ELSE TELLS I FOR YOU.

L




YOU MUST DETAIL YOUR TARGETS: INDUSTRIES & COMPANIES

Take a strategic and targeted approach to your job search and develop
your target list of industries and top-10 companies, brands and
organizations

- Marry your passion and your skills/area of study
- Identify the industries that appeal to you

- Detail and rank the top-10 brands that energize you
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YOU MUST DRIVE YOUR CONTACTS TO ACT ON YOUR BEHALF

Once you have detailed your target prospects, you must mobilize your
network to act on your behalf and open the door

- Your odds of getting a job through a job site application
- 1 out of 250 (source: U of Michigan)

- Get introduced to someone who currently works at the company
- Employee referrals only make up 7% of applicants but 40% of hires

- Develop your Job Search Tool & schedule cup of coffee meetings
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YOUR CHALLENGE: DEVELOP & LEVERAGE YOUR JOB SEARCH TOOL

- Develop Your Job Search Tool & In The Process Your Brand Narrative

- Schedule Meetings With Your Network & Distribute Your One Pager Prior
- Get Your Contacts To Each Commit to Secure One Informational Interview
- Deliver Your Compelling Brand Storytelling In The Informational Interview
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Today’s 3 Take-Aways
1: Pursue Your Passions

2: Open Yourself Up To Possibilities &
Opportunities

3: Anything Is Possible




Engage Me & My Platforms

- Email: markbeal@markbealmedia.com

- LinkedIn: https://www.linkedin.com/in/mark-beal-a24338a/

- Twitter: @markbealpr

- Book on Amazon: 101 Lessons They Never Taught You In College

- Book on Amazon: 101 Lessons They Never Taught You In High School

- Book on Amazon: Decoding Gen Z: 101 Lessons Generation Will Teach Corporate America
- Podcast: http://www.101lessonspodcast.com/
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Thank You!



